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ARTICLEINFO ABSTRACT

Article History: The image-based virtual try-on project is all about using computer vision and

augmented reality. We're working on clever computer programs to spot and
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follow your body and the clothes you want to try on in pictures. This means
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figuring out how you're standing, separating you from the background, and
making the clothes look real on you. It's like making a virtual fitting room with

some high-tech magic. Image-based virtual try-on is a cool tech that lets you try
Publication Issue on clothes in pictures. It uses smart computer stuff to figure out your body shape

Volume 9. Issue 10 from your photo. Then, it magically puts the clothes on you in the pic, making
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sure they look right with the right fabric, texture, and fit. It's like a virtual dressing
room on your screen. This tech wants to give you a super-real and fun way to try
on clothes without actually putting them on. Imagine seeing how different outfits
114-118 would look on you, just by using your computer or phone.
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I. INTRODUCTION

Imagebasedvirtual Try-onclothingisaconceptofprovidingcustomeranexperienceofvirtually trying multiple clothes
of his or her choice without making him travel to the shop  ormarket.
Thisconceptofdigitalwardrobecanmakeonlineshoppingforcustomermorereliableandtrustableinthisworldwhereiti
snotpossibleforcustomertotraveleverytimetotheshoptopurchaseclothingitems.Thissystemwill be a  digital
wardrobe for the customer where they can try clothing of their choice by just uploading their image into the
system. It could make online shopping way better because you won't need to visit real fitting rooms, and you'll

be happier with what you buy. It's like a fashion revolution online.

There
arealotofalgorithmshavebeendevelopedforaccuratelycalculatingthesizeandtheshapeofthebodyandsuggestingthep
erfectclothingitemtotheuser. Researchersarealsoworking on improving the privacy of the data mostly in the form

of images provided by users. This proposed system will help users to find out their favourite clothing items and
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will

alsoprovideuserswiththeonlinevirtualtry-onexperience.

Inthissystemuserwillprovidehisimagetotheapplicationandthenwillbeabletoselecttheclothingitemthathewantstot

ry. systemwillputthatclothingontheimage providedbytheuser.

II. LITERATURE SURVEY

Sr. | Paper Author Year of | Problem solved in | Technique used tosolve | What will be
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III.LIMITATIONS OF EXISTING SYSTEM
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Despitethefactthatsmartphonesarebecomingmorepowerful,theyarestillnotverycompatibleintermsofproces
singspeedwhen comparedtoaPCenvironment.
Becauseaugmentedrealityisstillarelativelynewtechnologydevelopment,resourcesandtoolsare limited.

Not Super Realistic: Virtual try-on systems can't make clothes look exactly like theydo in real life. They
might not fit your body perfectly, and the colours and texturesmight notbe quiteright.
ColoursandTexturesCanBeOff:Sometimes,thecoloursandmaterialsoftheclothesinthevirtualtry-onmightnot
match what you'd seeinreal life.

Hardware and  Software  Requirements: Users often need high-quality  hardware,
suchasacomputerwithagoodgraphicscard,andastableinternetconnectiontouseimage-basedvirtualtry-
onsystems.Thiscanlimitaccessibilityforsomepotentialcustomers.

Integration Challenges: Implementing image-based virtual try-on solutions on e-commerce websites or
mobile apps can be technically challenging. Integration mayrequiresignificantdevelopment effortand

resources.

IV.CONCLUSION

The future of image-based virtual try-on is promising, offering exciting possibilitiesfor the fashion industry and

consumers alike. With ongoing innovation and user-centricdesign, these systems have the potential to redefine

the way we explore, choose, andexperiencefashioninthe digitalage.

In the future, we can expect these virtual try-on systems to get even better and makeonline shopping more

exciting. They have the potential to make our digital fashionadventuresmore personaland enjoyable.
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